plefgeafas springer Catalog
Tweeter, etc.

Tweeter, etc., one of the nation's fastest growing consumer electronic retailers, sends out multiple catalogs
throughout the year. They wanted a catalog that got away from the traditional and read more like a
magazine. A new look and editorial slant was developed that appealed to the audio/video enthusiast, as

well as the casual buyer. The new catalogs featured informative articles and tips along with technical and
product information.
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Wi g gt springer Transit Billboard

COPYWRITER Tweeter, etc./Panasonic

Tweeter, etc. wanted to promote Panasonic's newest unskippable ShockWave Personal Stereo to the
teen market during the retail-frantic, back-to-school season. A bus wrap was chosen as the medium to
“drive” the edgy message - an appeal to students' preferred extra curricular past time.
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Skip classes - not your music.
The Panasonic joggable CD player is here now.

To see more transit/billboards ads, please contact me.



